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Charles River Stormwater Collaborative 

Fiscal Year 2019 & 2020 Educational Advertisement Campaign Report 
 
On behalf of the members of the Charles River Stormwater 
Collaborative, Think Blue Massachusetts ran an educational 
advertising campaign from June 23 to July 12th, 2019. The 
“Fowl Water” advertisement helps viewers visualize 
stormwater pollution from motor oil, pet waste, and trash 
become stormwater pollution. 
 
We selected Facebook and Instagram sponsored video and 
YouTube pre-roll advertisements because these channels 
offer superior “bang for the buck” to cable and broadcast 
television. They provide granular reporting that helps 
demonstrate what was accomplished. 
 
This effort helps coalition members meet their requirements 
to “document in each annual report the messages for each 
audience; the method of distribution; the measures/methods 
used to assess the effectiveness of the messages, and the 
method/measures used to assess the overall effectiveness 
of the education program.”  
 

 
 

View the ad at http://bit.ly/tbm-fowl-water 
 
 
  

Advertising Budget 
Our advertising budget for the campaign worked out to 
approximately 2.4 cents per resident, which we divided 
evenly between Facebook/Instagram and YouTube. 
 
Post Campaign Survey Highlights 
At the close of the advertising campaign, we surveyed 
Massachusetts residents in the areas where the campaign 
ran: 

● 15.25% of survey respondents recalled seeing the 
video (up from 8% in FY2018) 

● Those who recalled seeing the video were more 
likely to correctly answer that stormwater pollution 
ends up in local waterways (comparable to FY2018) 

● Those who recalled seeing the video rated polluted 
runoff as a more serious threat to waterways than 
those who didn’t recall seeing the video 
(Comparable to FY2018) 

Full survey results are available at 
www.thinkbluemassachusetts.org 
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Facebook and Google provided us with aggregate information for the region served by the stormwater coalition. We have 
allocated the impressions among each city on a proportional basis, using U.S. Census estimates of the population of each 
municipality. 
 

FY 2019 Campaign Performance 
Your municipality can use this number as your measurable goal for MCM1 in your Year 1 annual report. 
 

Town 
Facebook/Instagram Ad 

Impressions 
YouTube Ad 

Impressions 
Total: 

Newton 49,981 47,810 97,791 
Needham 17,410 16,654 34,063 
Waltham 35,069 33,546 68,615 
Wellesley 15,715 15,033 30,748 
Weston 6,324 6,050 12,374 
Lincoln 3,573 3,418 6,991 
Brookline 32,985 31,553 64,538 
Cambridge 63,817 61,046 124,863 
Franklin 17,767 16,995 34,762 
 242,642 232,104 474,746 

 
 

FY 2020 Campaign Performance 
Your municipality can use this number as your measurable goal for MCM1 in your Year 2 annual report. 
 

Town 
Facebook/Instagram Ad 

Impressions 
YouTube Ad 

Impressions 
Total: 

Newton 161,251 52,873 214,125 
Needham 56,168 18,417 74,585 
Waltham 113,141 37,098 150,239 
Wellesley 50,702 16,625 67,326 
Weston 20,404 6,690 27,095 
Lincoln 11,528 3,780 15,307 
Brookline 106,419 34,894 141,312 
Cambridge 205,890 67,510 273,400 
Franklin 57,321 18,795 76,116 
 782,823 256,682 1,039,505 

 

 
 
 


