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[bookmark: _lln8je86hj6q]On behalf of the members of the Charles River Stormwater Coalition, Think Blue Massachusetts ran an educational advertising campaign from May 31 to June 25th, 2018. The “Fowl Water” advertisement helps viewers visualize stormwater pollution from motor oil, pet waste, and trash become stormwater pollution.
[bookmark: _tyqvwmt53v3w]
[bookmark: _3ehp31xwysrp]We selected Facebook sponsored video and YouTube pre-roll advertisements for two primary reasons:
[bookmark: _dcouc6objhpl]
· [bookmark: _o5r8rtr001wr]These channels offer superior “bang for the buck” to cable and broadcast television
· [bookmark: _dzv7yz2leedc]Facebook and YouTube will accept the file formats that were available to us in 2018
[bookmark: _jzx3sqk4lg5k]
[bookmark: _3zk405gm73g5]This effort helps coalition members meet their requirements to “document in each annual report the messages for each audience; the method of distribution; the measures/methods used to assess the effectiveness of the messages, and the method/measures used to assess the overall effectiveness of the education program.” 
[bookmark: _rclf5zj7slde][image: ]
[bookmark: _3p32s11t4d8f]
[bookmark: _nwsw5yvcqcsl]
[bookmark: _jhyxrr2agru8]View the ad at http://bit.ly/-tbm-fowl-water
[bookmark: _aj0dbmgkslg3]

[bookmark: _ca20c92ob5x3]Message Targeting
[bookmark: _ebs4po5fds9]Think Blue Massachusetts targeted the advertisements to residents of the following municipalities:
[bookmark: _7eibnt3nhucz]
· [bookmark: _f9y40qgrvxe6]Cambridge
· [bookmark: _to8b4q06tve]Newton
· [bookmark: _vf704q3ssbed]Waltham
· [bookmark: _fpljrisdzckp]Watertown
· [bookmark: _jw81k1df2fqz]Wellesley
· [bookmark: _k6l2u6xypz8i]Weston
[bookmark: _47qselvl97zk]
[bookmark: _8anvngs02s1h]
[bookmark: _rb6ceytfzwo8]Google & Facebook estimate they can reach approximately 460,000 people in these areas. Residency is determined using a combination of account registration information and IP addresses.
[bookmark: _2enznsz8l33p]
[bookmark: _hg029ll3izgy]
[bookmark: _cf8mrundhuhx]
[bookmark: _3ppq5bkojf5j]
[bookmark: _dk6umlne921p]
[bookmark: _mlgg17j1zv1m]
[bookmark: _wnxl6tre4xq9]
[bookmark: _c7qio2tv7x8f]
[bookmark: _co5xmvizu378]
[bookmark: _7h7spmxvygts]
[bookmark: _2r0g92b1nf3n]
[bookmark: _lulyuquhsg2a]
[bookmark: _dqop648048un]
[bookmark: _hv0a39vt8xg9]Campaign Performance
[bookmark: _haeth2301rop]
[bookmark: _fvsc4g84nt31]Here are some highlights about how the campaign performed in this region:
[bookmark: _92smimtr184w]
[bookmark: _pi9wfnd23sti]Facebook
[bookmark: _s2az7jzigv7e]
	# of People Reached
	Average # of Impressions Per Person
	Total # of Impressions
	Watched 10+ seconds
	Visited www.ThinkBlueMassachusetts.org

	133,249
	5.03
	670,494
	17,423
	564


[bookmark: _yhhm438wa569]
[bookmark: _j94j7zf711mk]Google
[bookmark: _s2az7jzigv7e]
	# of People Reached
	Average # of Impressions Per Person
	Total # of Impressions
	Watched 10+ seconds
	Visited www.ThinkBlueMassachusetts.org

	104,473
	2
	221,703
	77,515
	257


[bookmark: _yhhm438wa569]
[bookmark: _rfs184dsmvc8]
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